






















































究                        
张
冬















学校编码：10384                        分类号_______密级 ______ 
学号：X2008136168                  UDC _______ 
 
 
硕  士  学  位  论  文 
魅力领导及其行为魅力生长研究 
The Charismatic Leadership and the Growth of the 
Behavior of Charisma 
张 冬 绯 
指导教师姓名： 雷 艳 红 副教授
专 业 名 称： 公共管理（MPA）
论文提交日期： 2 0 1 5 年 4 月
论文答辩日期： 2 0 1 5 年      月
学位授予日期： 2 0 1 5 年     月
 
 
答辩委员会主席：           
评    阅    人：           
 
 




















另外，该学位论文为（                            ）课题（组）
的研究成果，获得（               ）课题（组）经费或实验室的





          年   月   日 




雷艳红     副教授
许晓斌     副局长




































（     ）1.经厦门大学保密委员会审查核定的保密学位论文，
于   年  月  日解密，解密后适用上述授权。 







                             声明人（签名）： 





































































Charismatic leadership is the objective requirement of the development of human 
society, also is a hot research field of leadership. Study on charismatic leadership 
theory in existence, the definition of fuzzy, charismatic leadership behavior 
characteristics distinguish is too fine, the lack of operability. This paper extends the 
theoretical vision of charismatic leadership research from leading creative point of 
view, put forward the "charismatic leadership is the highlight of high quality creative 
integration of leadership behavior" of the concept. Based on this definition, in order to 
clarify the creativity as the main leadership, leadership charm condensed presentation 
of the cluster, and the breeding of inoculation, the release of significant, to highlight 
the formation process and mechanism of the expansion, and discusses the 
corresponding measures to improve leadership charm. This paper study on 
charismatic leadership and charisma growth mechanism, to build the long-term 
practice of leader and member relationship and puts forward the path of operation. 
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